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7 COMMUNICATIONS TO SEND YOUR
DONOR AFTER THEY MAKE A GIFT

Gift Confirmation
This should be sent immediately after a gift is made and can be digital
using Thank View or email. Use bright colors, pictures, and stories to
highlight the impact of the gift and acknowledge/thank the donor for
their support.

Tax receipt
A tax receipt includes the donor’s contact information and the gift
amount. While this is primarily used for tax purposes, be sure to add an
impact statement or quote showing the effects of private support on
your organization.

Thank you note

Newsletter
Ask donors if they would like to receive your print or digital newsletter
that provides stories of impact and progress at your organization, and
make sure your newsletter highlights individuals who benefit directly
from private support and the donors who make it possible. 

DonorRelations.com

A thank you is a must-have for every donor before asking for an
additional gift. This can be digital, a postcard, or a letter that expresses
your gratitude for the donor’s support. Be sure to include language of
gratitude for the donor and leave out the gift amount.
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7 COMMUNICATIONS TO SEND YOUR

DONOR AFTER THEY MAKE A GIFT

An invitation to an event or tour of your space
Did you just open a new wing at your hospital? Perhaps it’s tailgate
season and you are hosting a tailgate for donors to your organization.
Help your donors feel included by asking them to attend an event
sponsored by your organization. The invitations can be digital or printed,
but be sure donors know why they are invited—because of their
generous support. 

Gratitude or Impact Video
one of the best ways you can highlight and thank a donor is through a
video from someone who directly benefited from the donor’s support.
Videos can be sent via text message, ThankView or email and should be
sent within four months of the gift

Impact of Gift Email

BONUS TOUCHPOINT 
A fun and creative holiday message from your organization! Birthdays,
New Years, anniversaries, major holidays, and even made up holidays are
a great opportunity for you to send your donors a meaningful message. 
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It has been six months since the donor made a gift to your organization,
thus, enough time for their gift to make an impact on the lives of those
you serve. This is your opportunity to share how their gift was used. 

https://www.thankview.com/
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TAX RECEIPT
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THANK YOU NOTE
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NEWSLETTER
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https://youtu.be/XnkwRgdSZ9k
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